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women-owned businesses in top 50 metropolitan areas growing three times the rate of all businesses

New Wells Fargo/Center for Women’s Business Research study shows women-owned firms employ 9.5 million people and generate $1.3 trillion in annual sales

Nearly half of all Orange County firms owned by women

ORANGE COUNTY, Calif., Sept. 20, 2004 – Women-owned businesses in the top 50 metropolitan statistical areas (MSAs) -- and especially in Orange County -- are playing a critical role in driving the economic health of the U.S. economy, according to a recent study from Wells Fargo and the Center for Women’s Business Research. According to the study, “Women-Owned Businesses in 2004: Trends in the Top 50 Metropolitan Areas,” women-owned small businesses in these key markets grew by 30 percent from 1997 – 2004, compared to a 10 percent growth rate for all firms.  

There are nearly 120,000 privately-held, women-owned firms in Orange County, generating more than $39 billion in sales and employing 225,930 people.  This represents nearly half 

(47 percent), of all firms in the county and 9.6 percent of all firms in California.  Between 1997 and 2004, the number of women-owned firms increased 6.9 percent, employment grew by 32.2 percent, and sales rose by 48.8 percent.  

(MORE)

“We’re not surprised by the study’s results.  Orange County has been, and continues to be, a hotbed for women-owned businesses,” said Alan Epperson, division manager for Wells Fargo in Orange County.  “Women business owners are showing no signs of slowing down and are aggressively starting and building successful businesses.”

This trend continues in the top 50 MSAs. “The growth rates we are seeing in the country’s top 50 metropolitan areas speak for themselves,” said Dr. Sharon Hadary, Executive Director, Center for Women’s Business Research.  “Even during uncertain times, innovative and determined women businesses owners are doing their part to ensure this economy continues moving in the right direction.” 

Based on the number of businesses, employment, and sales, the top 10 MSAs are: 

1. Los Angeles/Long Beach

2. Chicago

3. New York

4. Houston

5. Phoenix/Mesa

6. Washington DC

7. Dallas

8. Detroit

9. Philadelphia

10. Atlanta

The 10 MSAs with the fastest growth rates for 50 percent or more women-owned businesses are:

1. Salt Lake City/Ogden

2. Phoenix/Mesa

3. Las Vegas

4. Raleigh-Durham/Chapel Hill

5. Charlotte/Gastonia/Rock Hill

6. Greensboro/Winston-Salem/High Point

(MORE)

7. Portland/Vancouver

8. Nashville

9. Denver

10. Miami and St. Louis (tied)

At a time when employment is critical to the growth of urban economies, women-owned businesses clearly have a vital impact,” said Joy Ott, Regional President for Wells Fargo Bank in Montana and National Spokesperson for Wells Fargo’s Women’s Business Services Program.  “More than 9 million jobs and $1.3 trillion in annual revenues sends a clear message that women-owned businesses are integral to the economic well-being of this country’s largest metropolitan areas.”  
 Measuring progress against its latest public goal to lend $20 billion to women-owned businesses in 10 years (2003-2013), Wells Fargo has already lent more than $2.3 billion dollars since re-establishing the goal in September 2003, and is now tracking at 157 percent of its pro-rated objective. Since the inception of its Women’s Business Services program in 1995, Wells Fargo has lent more than $18 billion to women business owners nationwide.

“This is such an exciting time for women business owners – they are genuinely no longer the exception to the rules of the marketplace,” said Ott.  “I remember a lot of people were surprised when we announced our latest lending goal of $20 billion over 10 years.  Less than one year into that goal, we have already lent more than $2.3 billion.  We’re very proud of this, and will continue forging ahead, ensuring women entrepreneurs have the complete range of financial services they need to pursue their business dreams.”

(MORE)

About Wells Fargo

Wells Fargo & Company is a diversified financial services company with $420 billion in assets, providing banking, insurance, investments, mortgage and consumer finance to more than 23 million customers from more than 6,000 stores and the internet (wellsfargo.com) across North America and elsewhere internationally. Wells Fargo Bank, N.A. is the only “Aaa”- rated bank in the United States.  

Visit Wells Fargo at www.wellsfargo.com
Providing financial products and services to more than one million businesses with annual sales up to $20 million in all 50 states, Puerto Rico and Canada, Wells Fargo is the #1 lender to small businesses in the United States in total dollar volume according to 2002 CRA data. 

The second largest national SBA lender in dollars, and third largest in loans, Wells Fargo is an SBA Preferred Lender in 28 states, and originated 3,181 loans for $473 million in 2003.  Wells Fargo has also been ranked the number one SBA 504 lender nationally for the last two years. Speer & Associates rated Wells Fargo's online services #1 for small business and for consumers (2003). Its targeted business services programs provide outreach and education to women, African American, Latino, and Asian business owners about financial services. Since 1995, Wells Fargo has loaned more than $22.5 billion to women and minority business owners.

(MORE)

Center for Women’s Business Research

Center for Women’s Business Research is the premier source of knowledge about women business owners and their enterprises worldwide.  The Center’s mission is to unleash the economic potential of women entrepreneurs by conducting research, sharing information and increasing knowledge about this fast-growing sector of the economy.

Since 1989, the Center has generated research-based intelligence that has helped public- and private-sector leaders, advocates, and individual women business owners make informed strategic decisions for generating greater business opportunities.

The Center shares its knowledge of the economic and social aspects of women’s entrepreneurship with policy makers, financial institutions, corporate leaders, government agencies, academia, and the media through research reports, press releases, newsletter publications, seminars, speaking engagements, and worldwide on the Internet at www.womensbusinessresearch.org.
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